
 

  

 

Press release 

 

Arneg reinforces its brand identity and launches a new campaign:  

“Artisan soul, innovative personality”  

       

January 2024 - Arneg launches its new brand promotion campaign. The latest campaign is based on a simple 
message that sums up Arneg’s identity in just a few carefully chosen words:  
“Artisan soul, innovative personality”. 

The concept focuses on the idea of artisan craftsmanship, understood as the accumulation of experience, deep 
roots in the local area, cultural heritage, mindset, modus operandi, inspiration and vocation. This far-ranging 
concept expresses a whole world of essential values, such as premium quality, attention to detail, harmonious 
customer relations and tailor-made products. 

Arneg’s artisan soul is combined with an innovative personality that finds clear expression in the continuous 
development of new technologies and products guided by an evolutionary spirit and the combined ideas, 
talents and experiences of the men and women from all over the world who make up the Arneg Group. 
Tradition and innovation, pragmatism and creativity, past and present come together as a perfect whole, 
enabling Arneg to remain in tune with the market at all times. 

The visual aspect of the campaign focuses on the faces of Arneg people – people who really do work for 
Arneg on a daily basis. They are shown in the environments where they work, in a contemporary mood, leaving 
it up to the text to convey the connection between soul and thought, artisan identity and innovative vocation. 

Taken together, all this expresses the identity of the Arneg Group and makes up its soul.  
This artisan soul still guides the thinking, actions and growth of our company. 

In addition to the words, Arneg’s identity is also represented by the letter “a” that appears in the new adverts. 
This letter faithfully reproduces the characteristics of the “a” in the official logo but appears made from wood, 
the artisan material par excellence, to underscore Arneg’s unique ability:  
to create top-quality custom products.  

The new slogan, combined with the “a” of Arneg – which, in other contexts, will appear in typical “Arneg red” – 
will serve as the common thread between the coming advertising campaigns.  

The aim is to consolidate an image that is coherent with the values that have always identified Arneg, 
differentiating the brand on the market and emphasising its unique characteristics. 
 

 

 

 

 



 

  

Arneg S.p.A.  

Arneg was formed in 1963, in the northern Italian province of Padua. The founders, Roberto Marzaro and 

Luigi Finco immediately gave the company a set of strong principles and moral values, typical of the 

popular culture of the Veneto region and clearly expressed in a quote by Roberto Marzaro: “Dreaming with 

courage, ethics, common sense and imagination”. This is the spirit that has guided Arneg's growth and its 

belief in the effectiveness of products that respond to the pressing themes of environmental protection, 

energy saving and respect for the individual.  

Today, the company is international leader in the design, production and installation of complete 

commercial refrigeration systems and equipment for the retail sector. Arneg stands out for its ability to 

produce custom designs that combine excellent performance, sustainable innovation and energy 

optimisation with true Italian style. 

 

The Arneg Group 

Arneg S.p.A. is the parent company of a multinational group spanning Europe, the Americas, Asia, Africa 

and Oceania. Through the Arneg, Oscartielle, Intrac, Incold and Frigo Tecnica Internazionale brands, 21 

production plants and 20 international offices, the Arneg Group is global leader in commercial 

refrigeration. The group has achieved this position by leveraging synergies between its member companies 

and exploiting a unique heritage of know-how and ideas, shared throughout the group via a vast 

production and distribution network covering every content.  

This kind of synergy is the result of Arneg's ability to work in harmony with the culture of every country 

where the company expresses its style, flair for innovation and Italian character and sets up subsidiaries 

and production units to operate locally and employ local men and women. 

This makes a real contribution to sustainable growth and development guided by a new, evolved, 

collaborative and shared business ethic. 

 

  



 

  

 

 
 



 

  

 

 
 



 

  

 

 
 



 

  

 

 
 



 

  

 

 
 



 

  

 
 
 

 


