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At EuroShop 2026 Arneg presents new solutions  
for efficient and sustainable refrigeration  

 

 
Campo San Martino (Padua), 10th March 2026 – On the occasion of EuroShop 2026, the 
Arneg Group presented “A World of Values”, a statement of identity even before being 
an exhibition concept. 
 
A clear message: innovation only makes sense when it generates concrete, shared and 
lasting value. Within the 2,300 m² exhibition space, visited by thousands of industry 
professionals, Arneg presented its vision of the retail of the future through an integrated 
ecosystem of solutions combining technology, sustainability and industrial culture. 
 
“A World of Values” represents the Group’s commitment to: 
 
• developing efficient and responsible technologies, aimed at reducing energy 
consumption and using natural refrigerants; 
• designing intelligent and interconnected solutions capable of improving control, 
operational continuity and the quality of the in-store experience; 
• integrating systems and architecture, transforming refrigeration into a harmonious 
part of the retail space; 
• offering compactness and flexibility to meet the needs of every retail format. 
 
From the new smart solutions TOWER RING and OSAKA 3 LX OMNI RING to advanced 
monitoring systems such as Arneg A-Eye, and the latest-generation CO₂ transcritical 
units such as PRISMA, every innovation presented at EuroShop reflects a consistent 
strategy: combining technological performance with environmental responsibility. 
 
“A World of Values is not just an exhibition theme, but the synthesis of our identity,” 
explains Filippo Marzaro, CEO of Arneg S.p.A. “EuroShop represents a very important 
event for us, not only for its relevance within the international retail landscape, but above 



 

  

all as an opportunity to engage with the market, listen to its needs and present who we 
are today. With ‘A World of Values’ we wanted to offer visitors an experience that speaks 
about people, relationships and responsibility. Behind each of our technological solutions 
there is a story made of passion, expertise and respect: for the customer, for the 
environment and for the future.” 
 
Daniele Marzaro, CEO of the Arneg Group’s international subsidiaries, adds: “EuroShop 
is for us a moment of international sharing. Arneg is a global company with locations all 
over the world, yet everywhere we maintain the same approach: putting people at the 
center, working in synergy and promoting a sustainable development model. 
In Düsseldorf we wanted visitors to experience a stand that was not just an exhibition 
space, but a place for meeting, inspiration and discovery. An environment capable of 
telling not only what we do, but above all how we do it: with passion, respect and vision.” 
 
Arneg participated in EuroShop 2026 together with its subsidiaries Incold, Intrac and 
Oscartielle, demonstrating the strength of a Group united by a shared vision: building a 
future where innovation and values move forward together. During the exhibition, more 
than 300 people from the Arneg Group worldwide contributed to welcoming customers 
and partners, strengthening relationships and creating new collaboration opportunities. 
 
 

 
 
 
 
 
 
 
 
 

 
 
 
 
 
 



 

  

Arneg S.p.A. 
Arneg was formed in 1963, in the northern Italian province of Padua. The founders, Roberto 
Marzaro and Luigi Finco immediately gave the company a set of strong principles and moral 
values, typical of the popular culture of the Veneto region and clearly expressed in a quote by 
Roberto Marzaro: “Dreaming with courage, ethics, common sense and imagination”. This is the 
spirit that has guided Arneg's growth and its belief in the effectiveness of products that 
respond to the pressing themes of environmental protection, energy saving and respect for the 
individual. Today, the company is international leader in the design, production and installation 
of complete commercial refrigeration systems and equipment for the retail sector. Arneg 
stands out for its ability to produce custom designs that combine excellent performance, 
sustainable innovation and energy optimisation with true Italian style. 
 
 
The Arneg Group 
Arneg is an international group, leader in the design, production and installation of equipment 
for the retail sector. The Group is present worldwide through its main brands: Arneg, Incold, 
Intrac, Oscartielle, Frigo Tecnica Internazionale and, recently, Frigomeccanica too. This last 
brand, a historic Italian company specialising in the Ho.Re.Ca. sector and furnishings for bars, 
ice cream parlours, pastry shops and businesses serving food and drink, introduces a new 
market segment to further enrich the offering of the Arneg Group. With this latest acquisition, 
the Group has further consolidated its global presence, which now consists of 23 production 
plants and 21 trading companies and representative offices around the world. This position of 
leadership is the result of synergy between all the companies in the Group along with a shared 
heritage of competence, experience and vision fed by a worldwide network of production and 
distribution sites. Every decision the Group makes is aimed at producing tangible results – 
solutions that promote lasting, sustainable development, and that generate real benefits for 
customers, communities and for the future of the planet. 
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